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CalFresh Healthy Living, UC Town Hall: 
Agenda

• The MyPlate Project:
Community-grounded MyPlate Recipes (00:01:52)

• Staff Plan (00:31:54)

• Zoom Fatigue, Self-Care (00:53:10)

• Facilitating a Virtual Networking Table (00:59:00)

• Promotional Materials Workgroup Survey (01:16:50)

• State Office Updates (01:18:10)

1

Ref.
 O

nly



The MyPlate Project: Community-
grounded MyPlate Recipes

Dr. Ann Cheney and Ms. Maria Pozar
CalFresh Healthy Living Town Hall, May 18, 2021Ref.
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MyPlate Dissemination for Latinos in Rural Communities, 
“The MyPlate Project” | El Proyecto de MiPlato
• Engage patients, community leaders, and healthcare providers to 

disseminate evidence-base MyPlate recipes aimed to reduce risk for 
diabetes or facilitate diabetes management. 
• Involucra a pacientes, líderes comunitarios y proveedores de atención médica 

para compartir recetas de MiPlato basadas en evidencia para reducir el riesgo de 
diabetes o controlarla.

• Aims/Goals: Tailor existing MyPlate recipes for local foods sources, 
language, and health literacy and disseminate broadly.
• Adapte las recetas existentes de MiPlato para obtener fuentes de alimentos 

locales, el idioma y la alfabetización en salud y diseminar ampliamente.Ref.
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Project Activity | Actividad del Proyecto

• Advisory board meetings | Junta de asesores
• Cookbook workgroups | Talleres del libro de cocina
• Training of trainer | Entrenamiento de entrenador
• 3 brief cooking videos | 3 videos breves de cocinar
• Facebook Live cooking demonstrations | demonstraciones de cocina 

por Facebook en Vivo
• Community cooking showings | Demonstraciones de cocina en la 

comunidad 

• 2 year project | proyecto de 2 añosRef.
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Our Cookbook: Ancestral Recipes
Nuestro Libro de Cocina: Recetas AncestralesRef.
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Cooking Video | 
Video de Cocina
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Demonstraciones de 
Cocina 
Cooking Demonstrations

• Presentamos 11 
demonstraciones de cocina
• Hosted 11 cooking

demonstrations

• 92 miembros de la 
comunidad en asistencia
• 92 community members in 

attendance

• 9 por demonstración
• 9 per demonstration Ref.

 O
nly



Quesadillas
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Retroalimentación | Feedback

“Gracias a las recetas 
que compartieron. Estoy 
aprendiendo hacer 
comida saludable.”

“Muy buena información a 
cerca de la diabetes.”

“Muchas gracias por 
estos videos. Los 
admiro mucho por lo 
que hacen.”

“OMG! I’m getting hungry!”
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Surveys 
Encuestas
N=57

89% female, 78% Hispanic/Latino, 18% Indigenous from Latin 
American
89% mujeres, 78% Hispanos/Latinos, 18% indígenas Latino Americanas

68% Spanish is native language, 14% indigenous language 
(Purépecha, Zapotec)
68% Lengua nativa español, 14% Lengua indígena (Purépecha, Zapoteca)

48% had been diagnosed with diabetes most with type II or 
gestational diabetes
48% Han sido diagnosticados con diabetes, la mayoría con diabetes tipo 2 
o diabetes durante el embarazo  

Participants | Participantes
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Feedback on Demonstrations 
Retroalimentación sobre las Demonstraciones
• 41% - just the right amount of information 
• 41% - la cantidad de información justa

• 98% - encouraged them to eat new vegetables and other plant foods
• 98% - motivarlos a comer verduras nuevas y otros alimentos vegetales

• 98% - recipe was useful
• 98%- la receta fue útil 

• 98% - would recommend the program to family and friends
• 98% recomendaría el programa a sus familiares o amigos.Ref.
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Next Steps
Próximo Pasos

• Changes based on pre- and post-test survey data
• Cambios basados en datos de encuesta previas y 

posteriores

Evaluate diabetes knowledge 
Evaluar el conocimiento de la diabetes

• Interviews with patients and focus groups with 
community members who attended the cooking 
demonstrations

• Entrevistas con pacientes y grupos focales con miembros 
de la comunidad que asistieron a las demonstraciones de 
cocina

Assess motivation and ability to use recipes
Evaluar la motivación y la capacidad de usar recetas

• Social media dissemination
• Difundir en las redes sociales

Reach | Alcance Ref.
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Contact Information | Información de Contacto

• Academic Lead: Ann Cheney

Ann.cheney@medsch.ucr.edu

• Community Lead: Maria Pozar
pozarconchita@gmail.com

• Facebook @Unidoporsalud
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Staff Plan

• Kamal Khaira and Katie Panarella
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Zoom Fatigue Tips

• https://www.youtube.com/watch?v=LXChBoKhOZI

• Retrieved from: Mako MindfulnessRef.
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Facilitating a Virtual 
Networking Table

2021 CFHL Virtual Forum  

Networking Table session

Overview, 

Outcomes 

and Lessons LearnedRef.
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Willow Thorpe, Program Supervisor

Carmela Padilla, Program Coordinator

CFHL, UCCE Central Sierra

Networking Table Topic: 

Community Engagement in Rural Environments
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Question:
How would you facilitate networking 

between participants virtually?

Join the discussionRef.
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Method #1: Mentimeter Activity

Positive

• Anonymity

• Interactive settings

• Accessibility 

• Export results

Challenge

• Follow-up discussion

• Moving between 
platforms
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Mentimeter – Session Outcomes
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Mentimeter – Session Outcomes
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Method #2: Jamboard

Positive

• Interaction on joint activity

• Available to view after 
session

• User friendly

Challenge

• Settings

• Computer is easier to 
navigate

• Limited capabilitiesRef.
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Take Away: How do you facilitate 
networking between participants virtually?

1. “Side” conversations are difficult online!

2. Utilize and Understand platform capabilities
 Decided to go off platform for activities to avoid 

permission limitations
• Menitmeter

• Jamboard

 Two 45min. Sessions = two sets of activities

3. Utilize breakout rooms to create smaller groups

4. Lesson learned: facilitate breakout roomsRef.
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• Successful engagement in rural communities 
often comes from tailoring approaches to 
your specific community

• Common themes from participants:
• Technology challenges - access & ability

• Social media very effective (local groups)

• Transportation challenges & remote locations

• Reflecting on sessions 
• Make it more interactive – share and facilitate

• Pre/post conference communications

Overall Take-Away’s
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Super delicious and also very intense!

Overall Forum Feedback
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Resources

• Link to Jamboard Discussion #1

• Link to Jamboard Discussion #2

1. A Guide to Remote Community Engagement
• https://medium.com/the-guide-to-remote-community-engagement/5-methods-for-non-internet-based-

remote-community-engagement-689fc152de78

2. Community Engagement During COVID-19- Harvard
• https://datasmart.ash.harvard.edu/news/article/community-engagement-during-covid-19

3. Community Engagement- Urban Institute:
• https://www.urban.org/research/publication/community-engagement-during-covid-19pandemic-and-beyond

• https://www.urban.org/sites/default/files/publication/102820/community-engagementduring-the-covid-19-

pandemic-and-beyond.pdf

• https://www.urban.org/sites/default/files/publication/98296/traumainformed_community_building_and_engag

ement.pdf

4. Data Walk- Urban Institute
• https://www.urban.org/research/publication/data-walks-innovative-way-share-datacommunities

• https://www.youtube.com/watch?v=wD8I4J0UyRM&feature=youtu.beRef.
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Thank you!  Any questions?

Feel free to reach out for more information:

Willow Thorpe wrthorpe@ucanr.edu

Carmela Padilla cmpadilla@ucanr.edu
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Promotional Materials Survey

● Qualtrics survey for 

CFHL, UC staff. 

● Seeking feedback on all 

promotional materials

● FINAL DATE: June 1st!

https://ucdavis.co1.qualtrics.com/jfe/form/

SV_8vTcuwHDWvCFFK6

Please scan the QR code or use this link!

We would love your 

feedback!
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State Office Updates

Ref.
 O

nly



California's CalFresh Healthy Living, with funding from the United States Department of Agriculture’s Supplemental Nutrition Assistance Program – USDA SNAP, produced this 

material. These institutions are equal opportunity providers and employers. For important nutrition information, visit www.CalFreshHealthyLiving.org. 

EVALUATION UPDATES – YPAR 
Evaluation tools
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Youth Evaluation webpage 
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Evaluation and PEARS Program 
Activity webpages

• Survey tip sheets updated to 
reflect FFY21 evaluation tools 
and online administration 
approach

• Online Survey Tip Sheet – added to 
Evaluation, Adult Evaluation Tools and 
PEARS-Program Activities webpages

• PEARS Surveys Tip Sheet – added 
to PEARS-Program Activities webpageRef.
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FFY2022 Mid-year Count of 
Evaluation Surveys 

Completing mid-year count for 
all the Evaluation Surveys 
entered from October to end of 
April. 

• ITCs

• FBC (pre/post)

• PSSC (pre/post)

• MEDC (retro)

• EATS (pre/post)

• APAS (pre/post)

• HHF (pre/post) Ref.
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Evaluation Office Hour – May 25th @1pm

• Next Evaluation Office 
Hour – 5/25 @1pm

• Please bring your 
questions and share your 
experience with new 
evaluation tools

• Garden Assessment

• Y-ITC experience/tipsRef.
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FFY 2022 Site List Updates

• May 3 – June 11, 2021
• Updates to SharePoint

• Coordinate and Communicate with your CFHL Partners

• Add, update or delete sites

• Update Alternative Methodology documentation and attach to 
the Site in SharePoint

• June 14 – July 2, 2021
• CFHL, UC State Office will begin reviewing and working with 

counties to finalize sites.

• All questions and clarifications must be addressed

TECHNICAL ASSISTANCE

Jennifer Quigley jaquigley@ucdavis.edu

Melanie Gerdes magerdes@ucdavis.eduRef.
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Curriculum and NERI Order for FFY 2022

• Curriculum and NERI will be ordered by State Office for FFY22.

• Qualtrics surveys for Curriculum and NERI orders

• Please assess Curriculum and NERI in stock in your county 
office

• Be conservative – only order what you think will be used by end 
of FFY22.

• Deadline to complete ordering surveys is Friday, May 28, 2021

• Distribution of NERI items to participants should follow the 
guidance in CFHL, UC Program Directive 2019-02 and in the 
USDA SNAP-Ed Guidance.

Questions?

Please contact Ryan Keeler or Tammy McMurdo.                              Ref.
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Curriculum Orders FFY 2022

• Spanish versions available of Pre-K and Early Elementary 
Curriculum

• EatFit and Up4it Student Workbook Orders
• Hard copy, virtual copy and combo versions available
• Counties to complete Qualtrics Survey with number needed

• State Office to place bulk order with UC ANR catalog and provide 
links to documents. 

• Reprographics Curriculum Orders
• Counties will place order through Reprographics using MyPrint. 

• Shipping and Receiving of Curriculum and NERI Orders
• County office – if open and receiving shipments or
• Alternate shipping location – justification needed

Questions?

Please contact Ryan Keeler or Tammy McMurdo.Ref.
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FFY20-21 Success Story Achievements

PEARS success story submissions

• FFY2020 – 44 stories

Active News Beet - CFHL, In Action! 

• FFY2020 - 67 stories

• FFY2021 – 23 stories to date (5/21)

TOWN HALL 

• FFY2020 & FFY2021-13 county highlight stories in 9 Town Halls

SNAP-Ed Connection (national)

• 1 story posted FFY21 

• 2 stories pendingRef.
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CalFresh Healthy Living, UC 
Website Walk

Publications Webpage

•Success Story PowerPoint: Telling Your Story-
Highlighting Program Impact & Community Voice

• (at the bottom of the Success Stories and Profiles webpage)

• Direct Link

•SNAP-Ed Connection: 
https://uccalfresh.ucdavis.edu/snap-ed-connection
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WHAT: Templated messaging campaign 

 Ready-to-use, customizable messages

 Variety of styles and languages

WHY: Help Californians access food/nutrition programs and resources

 Expand support to families impacted by pandemic-recession 

COVID Response Nutrition

Communications Campaign

Ref.
 O

nly



California's CalFresh Healthy Living, with funding from the United States Department of Agriculture’s Supplemental Nutrition Assistance Program – USDA SNAP, produced this 

material. These institutions are equal opportunity providers and employers. For important nutrition information, visit www.CalFreshHealthyLiving.org. 

The Toolkit

 SOCIAL MEDIA POSTS

 FLYERS

 TESTIMONIALS

 TECHNICAL ASSISTANCE REQUEST FORM

 TRACKING LOG

 RESOURCES
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Social Media Posts

ENGLISH

CHINESE

SPANISH

VIETNAMESE
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Next Town Hall:

Tuesday, June 15

Image Source: Gellinger via Pixabay/ CC0

Thank you!
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